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JOURNALISM IS UNDER STRAIN

• Newspapers are folding or getting smaller

• Tight budgets (little to no travel money)

• Widespread layoffs

• Trust in news is low

• Audience engagement is moving to social media/Tik Tok

• AI looms large



NEWS VS. FEATURES

• Embargoed journal articles are typically a news story

• Scientists will likely have a 30-60 minute phone or Zoom interview. 

• Features are longer tales that typically have a “in the field” with the researcher 
or detail a winding backstory

• Journalists often need funding to go to a field site (requiring grants or fellowships). 

• Scientists are signing on for multiple interviews and in-person time on a trip + 
follow-up queries. 



WHAT TO KNOW ABOUT WORKING 
WITH A JOURNALIST

• For a long feature, we need a narrative. Not a topic.

• You (the scientist) are the main character.

• Characters take actions in a story.

• Invite a journalist to the field when you are doing cool stuff. 

• Even if it will be months before the paper is out. Negotiate the timeline with 

journalist.

• Journalists will fact check with you. But they won’t share the whole story for 

you to edit. 



HOW TO CONVINCE AN EDITOR

• Why will readers care?

• What’s at stake?

• Is there an interesting backstory or recent discovery?

• Are cool maps involved? 

• Any striking data that tells the story dramatically?



AIR QUALITY CAN BE A TOUGH SELL





ENVIRONMENTAL JUSTICE FRAMING



FIRES, UNFORTUNATELY, HAVE BEEN A 
GOOD WAY INTO AIR QUALITY STORIES



SCIENCE I KEEP TRYING TO HIGHLIGHT

• We treat PM2.5 as a monolith, but we need to start digging into the regional 

components.

Especially when it comes to wildfires/urban fires.

• How will TEMPO alter the air quality conversation? 

• For example, what does the national picture of volatile organic compounds look like? 
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